I examine the association between "Big Five" personality traits and voting in the 2016 U.S. Presidential election using an online panel of over 4,000 representative Americans. I find that personality has a strong, statistically significant association with voting intentions, even when controlling for voter characteristics and past voting behavior. Higher degrees of Extraversion and Conscientiousness are associated with voting for Donald Trump (the Republican candidate), while higher degrees of Neuroticism and Openness are associated with voting for Hillary Clinton (the Democratic candidate). These findings are in line with a nascent literature documenting associations of personality with conservative or liberal views.
Introduction
Few political elections in the history of America have brought about as much tension among the public as the 2016 United States (U.S.) Presidential elections. While understanding how people interact with their political environment has been a key theme of the literature on political behavior for some time, the recent elections have brought this question into greater focus. One way to shed light on this question is to explore how individual-level characteristics correlate with voting behavior. A nascent literature does this by exploring the association of voting and political beliefs and core personality traits (Gerber et al., 2011) . Core personality traits have also been correlated with behavior in economic games (Ben-Ner et al., 2008; Koole et al., 2001 ) and labor market outcomes (Nyhus and Pons, 2005; De Fruyt and Mervielde, 1999) and are stable (CobbClark and Schurer, 2012) .
The "Big Five" is a widely accepted framework for understanding core personality traits, which are broad dispositions expected to affect individual behavior across a range of contexts, and are not themselves direct measures of political leanings (John et al., 2008) . It is therefore interesting that related work finds strong and significant correlations of some of these traits with political behavior. Personality traits affect voter turnout and political participation, political ideology, intentions to vote for right-or left-wing candidates and support for specific issues in the U.S. and Europe (for a summary, see Gerber et al., 2011) .
My contribution is to examine the association between core personality traits measured by the "Big Five" inventory (John et al., 2008) 
Materials and Methods
Prior to the election season, UAS panel members completed the 44-item "Big Five" personality inventory (John et al., 1991; John and Srivastava, 1999) as well as surveys asking them about socio-economic and demographic background characteristics. The "Big Five" include Extraversion -an energetic approach toward the world; Agreeableness -prosocial and communal orientation toward others; Conscientiousness -socially prescribed impulse control/following rules and norms; Neuroticism -negative emotionality, such as feeling anxious, nervous or sad; and
Openness to Experience -originality and complexity of thought (John et al., 2008 Gutsche et al., 2014; Delavande and Manski, 2010) . Partly attributed to its careful survey methods, the "Daybreak Poll" was one of few polls that correctly predicted a
Trump win while a majority of other polls suggested a Trump win was highly unlikely.
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I merge these datasets and analyze the associations between "Big Five" personality traits and voting intentions for 4,031 respondents who participated in the three surveys.
Results
The average percent chance of voting in the election was 87% (s. p-values<0.01 ) and females are more likely to vote for Clinton over Trump (coefficient estimate: 13.88, p-value<0.01) . Specification (1) shows a statistically significant positive association of Agreeableness with probability of voting (Coefficient estimate: 0.97, pvalue<0.05) and statistically significant negative association of Neuroticism with probability of voting (Coefficient estimate : -0.93, p-value<0.05 ).
In Specification (5), we use a similar regression to explore determinants of self-reported 
Conclusion
Articles in the popular press pronounced the 2016 U.S. Presidential election as unique or "unprecedented" both in terms of the partisan support for the candidates and in the polls' failure to predict the large support for Trump.
3 Here, we show that at least with respect to core personality characteristics of voters, voting behavior mirrored past elections. For instance, previous work consistently found that Conscientiousness is associated with supporting conservative candidates, while Openness to Experience is associated with supporting liberal candidates, a result we also observe (Gerber et al., 2011) . Gerber et al. (2012) 
Data Analysis Appendix (Online only)
Tables 1-2 display output from Ordinary Least Squares (OLS) regressions on probability of voting, probability of voting for Clinton/Trump, and probability of voting for Clinton/Trump conditional on a vote -taking an average of all responses over time, by individual. Explanatory variables are each of the Big Five personality measures and demographic/socio-economic controls. Table 3 also displays a regression with prior voting for Obama/Romney as a dependent variable.
Additional tables provide robustness checks (controlling for past voting behavior, and re-running analysis as a longitudinal panel). Note: The figure in the blog post is created using Col (4) of Table   ( 2). 
